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Liquor adveztis~.shooid be infecmafive and promot~ pe~onal mapon~oility. Liquor Control
Board Cheinnan Joe~ e~l tho~e thoughts as he mmounced a meeting to be held
Thursday, January 19 beginning at 9:00 am. in the Coho Room at the Tyee Hotel, 500 Tyee.Drive SW,

=If you look at advertising related to alcohol-based ptodu~s, espeO.afiy that of some of the
novelty spirits and some of the bmw~. "es, you will see how blatant it has become," lVlcC~vi~
continued. ’~everal years ago, the Board addressed this iss~. In the last few years~ there is a
perception that some of the emphas~ has been to buy, drink and get what you wahl Very little has beta
done to promot~ r~xm.~’bl~ consumption or moderation."

MzGavick said many of the advertiseme~ am de~nitdy ~ to young people. The ads
stre~ youth and the accomplLshmcnts or activities that a~e normally associated with people in their late
te~ns and early twenties. "In some instances," Mc~ntvic,~ added, "It is appam~ these people may have
gone beyond the bounds of responsible pmmotiooal efforts in an attempt to e~cooragc people to buy

and not

MeGavick indicated he would like to see all manufactmcrs of alcohol-based pmd~ takc a
more proa~-tive role in stressing moderation and responsible eonsmnption of their products by adults as
some produce~ have done. The Liquor Con~l Bored, by law, i~ charged with the responsibility of
prote~in8 the health safety and welfa~ of the people of th~ ~at¢. Requiting re~onsible advertising by
liquor manufs_etm~.s is one function in which the Board should take a more active role.

The meeting on January 19 will discuss liquor adveatising in general and spcoifically those areas
where McGavick befieves-far more work needs to be done by the man~ "AdveRising which is

accomplishnmnts goes beyond the limits and we wig deal with ii-msl~nsible producen accordingly. If it
means we have to have new laws to bring about responsible approaches to advertising, then that is t~
road we will follow."
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MORE [NFO? Con~ct Gigi Zenk (206)664-0099 or Carter Mitchell (206)753-6276
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